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M THE CEO

CHANGING STRATEGY AND ACHIEVING GROWTH

TOWARDS PROFITABILITY.

Macro-economic factors such as infla-
tion and rising interest rates added
to our operational costs in 2023.
Additionally, a negative trend in the
residual values of used electric vehi-
cles emerged due to huge price cuts
on popular new EV models.

Despite these challenges, we are
pleased to report double-digit growth
rates throughout the year and the first
ever month of profitability for the group.

Looking back at 2023, our commitment
to environmental sustainability and our
ESGC strategy remained unwavering.
Despite global challenges, our focus on
reducing the CO2 impact and contrib-
uting positively to the cities we operate
in remained a top priority.

InJanuary 2023, we closed our markets
in Sweden and Germany, to focus on
more profitable markets.

In 2023, we achieved a positive oper-
ational cash flow on the continuing
business.

In December, a strategic decision was
made in response to the exit of our
main competitor from the Copenhagen
market.

Consequently, we announced the clo-
sure of operations in The Netherlands
and Finland in order to source cars from
markets with a lower revenue per car
to the already profitable Copenhagen
with a higher revenue per car.

We also sourced 50 new Polestars into
the Copenhagen fleet. Compared to our
Renault Zoes the Polestars are signif-
icantly bigger cars with longer range
catering to a broader customer base
paying higher rates. As a change in our
car procurement strategy we have mit-
igated the residual value risks on these
vehicles through leasing company
partnerships.

In 2024 GCreenMobility will have
more than 1.000 electric vehicles in
Copenhagen and be a clear market
leader. We will have presence in Aarhus
and in Belgium. In total, approximately
1400 electric shared vehicles.

Due to the changes in market- and
car purchasing strategies we expect
GCreenMobility to be profitable with
positive operating cash flow for the
financial year 2024 based on the con-
tinuing business.

With the changed market focus, our
international strategy and ambitions

will be postponed, to focus on bringing
the company to profitability on short
term. Once we have achieved this, we
will present an updated international
growth plan.

Becoming the first profitable EV car
sharing company in Europe will under-
score the resilience and adaptability
of our business in the face of external
pressures. It will mark a huge accom-
plishment not only for GreenMobility
but also for sustainable carsharing
globally.

With green regards,

Kasper Gjedsted
Group CEO
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the start of 2023, GreenMobility
iated a change in strategy, to
demonstrate that the green transition
can be profitable within shared mobil-
ity. While growth continue to be a key
parameter as well, expansion will be
paused to reach group profitability in
2024. GreenMobility will achieve this by
building increased operational strength
and focus on core markets where the
company is profitable or with an out-
look to become profitable on short
term.

InJanuary 2023, we announced the first
step in this strategic direction, where
market changes were necessary based
on macroeconomics that had changed
over the past year. An example of this
was the doubling of energy prices in
mid-2022, which led to GreenMobility
introducing an energy fee late 2022.
Fortunately, the energy prices started
going down in the first half of 2023, and
we were happy to remove the energy
fee towards our customers by end of
Q2-2023.

GreenMobility started a consolidation of
its markets in the start of the year and
consequently we closed our Swedish
and German markets and moved cars
to other markets where we had higher
revenue per car and thus closer to prof-
itability. All cars were moved during
Q1-2023 and following that all operation
in the two markets were closed.

HLIGHTS

During Q2-2023 it became clear that
the moved cars were taking up revenue
in new Mmarkets slower than expected
and previously realised. That combined
with continuing external effects, led to a
cost reduction in GreenMobility group
wide and consequently also the need to
adjust our guidance for the year.

The fleet of electric cars provided by
GCreenMobility continues to change
and we will adapt the fleet based on
usage types and new cars available at
attractive holding cost. Over the past
years, we have seen a strong growth in
demand for our cargo vans and more
premium cars. To support the further
growth in these segments, we added
more cargo vans as well as new models
and sizes during the year, and towards
the end of the year, we introduced 50
Polestars in Copenhagen - the largest
number of premium cars ever in the
fleet. As we move forward, our focus will
increasingly be on introducing cars with
lower monthly holding cost and/or cars
that can generate a higher monthly
revenue.

In November 2023, our biggest com-
petitor in Denmark announced that
they would exit the market. Although
we had already planned an increase
of the fleet in Denmark, we started a
significant expansion of the fleet in
Copenhagen to reach 1,000 shared
electric cars (expected to be in place by
Q1-2024) and thereby be a clear market
leader.

Key figures  Growth 2023 2022* 2021 2020 2019
Revenue o

(DKK‘OOO) 25% 94.632 75.604 62.414 34.650 33.421
Customers 22% | 275043 | 224611 158604 115744  80.630
CO, saved 9% 2228 2.036 1353 775 702
(tonnes)?

Trips 7% 1167474 1090755 893053 671722 681890
EV fleet 6% 1500 1600 1.040 950 750
Cities 36% 7 1 m 7 3

1Calculated based on comparable CO, emissions on gasoline and diesel cars as reported by the European Energy Agency.

*Comparative figures for 2022 have been restated on revenue.




Following the market change in
Denmark, we announced a strategy
update in December 2023, whereby we
will substantially invest in and focus on
our Danish market, to become profit-
able in 2024. This is our original home
market and continue to be both our
biggest and strongest market. At the
same time, we announced our inten-
tion to close or sell our markets in
Finland and the Netherlands, which
both have a longer outlook to profita-
bility. Lastly, we will limit our activities
in Belgium to the most lucrative areas.
It is our clear intention to take advan-
tage of the changed market dynamics
to benefit GreenMobility's business and
improve group profitability. Because of
these market changes, we will treat our
international markets (with Belgium
as the exception) as discontinued
businesses in this Annual Report and
consequently also adjust 2022 figures
to account for this. The effects of the
discontinued business also led to an
adjustment of guidance accordingly.

Despite the market changes,
GCreenMobility has had a strong year,
with continue high revenue growth
of 25% in its continuing business. Our
development continued overall with a
22% growth (vs 2022) in customersto a
total end of year of 275.043 registered
customers and a growth (vs 2022) of 7%
in number of trips for a total of 1.167.474
during the year and by that, we have
had more than 5 million trips in our
service since launch. In 2023 the trips
ensured the reduction of 2.228 tonnes
of CO2 emission, which historically had
led to more than 7.000 tonnes reduced.

In the beginning of March, Green-
Mobility welcomed its new CEO Kasper
Gjedsted, who has a long background

in rental business and therefore a deep
knowledge of the market and business
model GreenMobility operates.

As we head into 2024, we remain con-
fident the GreenMobility has a strong
future with its sustainable shared
business. We continue as well to be
vigilant and monitor the market for
electric vehicles, that remains in con-
stant change, and we will continuously
adapt our business accordingly.

FINANCIAL REVIEW
GreenMobility continued its growth
in 2023 and realized a revenue growth
of 25% for a total of DKK 94,6 million,
whereas total income grew 27% to DKK
98,0 million. For the parent company,
the growth was 15% for a total reve-
nue of DKK 75,3 million. The revenue
is within the adjusted guidance and
while the result is not as expected in
the beginning of the year, it is consid-
ered satisfying given closing of market,
the external factors such as increased
electricity cost in the start of the year
and rising interest rates which both
GreenMobility and the general society
faced during 2023.

As announced on 12 December 2023,
GreenMobility has closed or will
divest its markets in Finland and the
Netherlands to focus on its core market
in Denmark. This decision has material
impact on our revenue and net result
for 2023. Consequently, costs associated
with closing of these markets affects
the result for 2023 negatively to some
degree and closing of Finland and the
Netherlands will be treated as discon-
tinued operations in the 2023 Annual
Report.

During the year, GreenMobility sold
and refinanced (sale-and-lease back)
roughly 25% of its fleet, for a financial
upside of around DKK 16 million. This
was expected to positively impact
the financial year 2023 but has been
restated according to IFRS15 and IFRSI6.
Consequently, the 2023 result have
been impacted negatively with this
amount, but with a corresponding pos-
itive impact on results going forward,
as the effects from refinancing will be
distributed following the cars financing
contracts.

In March 2023, the Board of Directors
granted a total of 112.000 warrants pur-
suing to the authorization from the
Annual General Meeting. The warrants
were granted to the management and
the past board subject to the existing
warrant programs. The granting of the
warrants has a non-cash cost of DKK 2,1
million on share-based paymentsin the
Annual Report.

Net result amounted to DKK (50,0) mil-
lion, compared to DKK (38,0) million in
2022 on the continuing business (DKK
(82,4) vs DKK (77,2) on total group), and
is a result of the operation in the con-
tinuing business including restatement
related to cars sold and refinanced.

In December 2023, GreenMobility com-
pleted a capital increase with gross
proceeds of DKK 26,2 million. The capi-
tal was raised to support the company’s
strategy of continued investment in the
Danish market to reach profitability in
2024,

Group assets decreased by DKK 80,5
million to a total of DKK 205,17 million,
and for the parent company a decrease
of DKK 60,1 million to a total of DKK177,7
million. The main changes are on the

fleet, which has decreased by 56,9 mil-
lion to a total of DKK150,2 million, which
istied to the operational depreciation of
the fleet and the fact that no new cars
added to the fleet during 2023. Other
receivables have been reduced to a
normal level. Cash has a consequence
of the year's activity dropped to DKK
36,2 million.

Loan liability is related to the com-
pany's loans from the Danish Green
Investment Fund and Nefco and are
both used entirely for fleet financing,
and thus there is no loan related to the
operation of the company. The loan
from the Danish Green Investment
Fund was established in 2021. Nefco
provided a loan for GreenMobility's fleet
in Finland of EUR 1 million in 2022. See
note 22 for more details on the loans.

The refinancing of cars completed have
had a positive effect on the financing
amounts, based on a higher market
valuation on the cars. Depreciation fol-
lows the same models as previously and
therefore the booked value of the cars
has not changed. Consequently, this
implies a lower asset value compared
to thefinancing. Further, GreenMobility
had at the end of the year, an out-
standing loan repayment on the cars
refinanced.

We have achieved the first-ever positive
operational cash flow on the continu-
ing business in 2023. Overall, the cash
flow ended with a lower cash position
due to the operation of the company. In
addition to the operation, cash flow has
been impacted negatively by increased
financial cost and loan repayment and
positively by cars sold and that no new
cars have been acquired.



DKK'000 2023 2022* 2021 2020 2019

Revenue 94.632 75.604 62.414 34.650 33.421
Operating Profit/loss (40.080) (36.363) (48.922) (57.360) (28.669)
Financial items (8.997) (2.491) (2.656) (2.952) (1.201)
Profit/loss for the year before tax (49.077) (38.854) (51.578) (59.721) (29.889)
Profit/loss for the year (continued operations) (49.972) (37.996) (51.578) (59.721) (29.889)
Assets 205.062 285.586 266.105 147.232 98.465
Property, plant and

; 150.556 209.371 119.306 100.888 59.989
equipment
Cash 36.227 43.613 130132 32.443 28727
Other assets 18.279 32.602 16.667 13.901 9.749
Equity and Liabilities 205.062 285.586 266.105 147.232 98.465
Equity incl minority interests 10.227 65.702 144.087 51.290 30.069
Liabilities 194.835 219.884 122.021 95942 68.396
Investment in Property, plant and equipment 0 99.344 7.816 37.305 0
Solvency ratio 50 23,0 5472 34,8 30,5

*Comparative figures for 2022 have been restated.

2.228 \

TONNES CO,
saved in 2023

1.500 ' 275.043'

EV FLEET CUSTOMERS

&
LR U m A0 | L g AR




GreenMobility
is convenient
and easy to
use.

GreenMobility user, 2023



PURPOSE

Our purpose is to provide an on-demand mo-
bility platform of the highest quality in terms
of our value proposition and the service we
provide, while generating value for our stake-
holders.

MISSION

Our mission is to make urban car transporta-
tion cleaner, more accessible, affordable, and
flexible, while providing significant benefits to
cities and their inhabitants by way of reduced
private car ownership and reduced air pollution.
We aim to offer a mobility solution for both indi-
viduals and companies that is in accordance
with their climate awareness and conscientious
environmental choices.

VISION

Our vision is to create more liveable and less
congested urban areas and to become the
leading provider of green shared mobility in
this endeavour.

BUSINESS

OSE, MISSION AND VISION

Reducing air and noise
pollution

Reducing the need for
fossil fuels

Increasing awareness
about electric vehicles

Sourcing from sustainable
suppliers

Promoting extension of the

charging infrastructure

Innovating urban mobility
patterns

Affordable driving

Reducing the need for
private car ownership and
parking lots

IMPACT FROM OUR BUSINESS MODEL

Negative impact

Electrical vehicle
production

Lithium extraction

Cobalt extraction

Other metals extracted
to produce the batteries

Aluminium

Plastic

Water usage

Mobility service
and car usage

Energy usage for Cloud
services and App use

Energy production for
EV charging (only partly
renewable depending on
location)



PROVIDING FLEXIBLE & SUSTAINABLE
MOBILITY ON-DEMAND

WHO WE ARE

GreenMobility aspires to create cities
with fewer cars, less noise, and zero
emissions. We seek to change urban
mobility for the benefit of current
and future generations. We do this by
expanding our electric carsharing ser-
vice to European cities, with the aim of
reducing the use of privately owned
vehicles, contribute to cleaner urban
air, and reduce carbon emissions from
the transportation sector.

GreenMobility was established in 2016.
We are headquartered in Copenhagen
and listed on NASDAQ Main Market
Copenhagen

BACKGROUND

Urbanization, Sustainability and the
Sharing Economy are the three pillars,
GreenMobility was founded upon, and
remains to this day as important as
ever. Utilizing our electrical fleet of cars,
we strive to improve mobility in cities
through shared use of the resources.
Through our service we help reduce
private cars in the cities, improve ever-
annoying issues such as parking, noise,
traffic and naturally pollution.

Since the launch of GreenMobility in
2016, we have proven both our business
model, but also our ability to reduce
CO2 emissions — so far by more than
7700 tonnes. Simultaneously, we can
help reduce the number of private cars
in the city, by a factor of 6.1, meaning
more than 9.600 vehicles are reduced
a year because of our service. This is
based on our customer surveys as well
as external market reports. Over time,
this factor isincreased to the benefit of
our environment.

OUR APPROACH
& SERVICES

GCreenMobility offers a free float car-
sharing service, using only 100% electric
vehicles, of which we have +1.500 (as of 31
Decemlber 2023). The vehicles are easily
located through our app, where you can
also reserve the car until you get to it.
Once at the car, you simply unlock the
carvia the app, andyou are ready to go.
The service is available within a defined
zone in each of our operational cities. In
some cities you will also find additional
sub-zones away from the main zone —
some cities it will enable you to go to
an airport or suburb, in others it will
enable you to go to a neighboring city.

For all locations, you have to be within
azone or sub-zone to start and end the
trip. You will be able to find much more
information as well as our various price
models for minute-, hourly-, or daily use
on www.greenmobility.com.

To enable our customers to have a
pbetter access to our cars, not least when
time may be critical, we also offer a pre-
book service where the GreenMobility
car will be delivered to you.

Our service is on-demand whenever
and wherever our customers need
mobility. With our operational experi-
ence and strong platform development,
we can provide availability when it is
needed, and thereby ensure optimised
usage of the car around the clock.

OUR FLEET

In addition to our well-known Renault
Zoe's, which is our widely used EV in
the fleet, we also offer small and large
cargo vans for whenever you need to
move something or if your shopping
ended up taking a bit more space than
expected. As the latest addition to the

fleet, we also offer premium rides with
Polestars in Copenhagen.

BUSINESS MODEL

Our fleet of electric vehicles which we
operate across our cities is measured
on a per-car basis, as the car is our rev-
enue driver as well as our cost center.
Revenue is typically comprised of min-
utes, packages, subscriptions and fees.
Cost includes all cost relevant for that
city, included cost of the car, salaries,
marketing as well as a relative part of
shared services.

We track the revenue development
ongoingly and report on ison quarterly
basis. Thereby, we are able to report on
our development —and ensure a trans-
parent performance.
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YOU
OW THAT

91% of GreenMobility’s
users have told friends
and family about
GreenMobility

Customer Survey 2023
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Antwerp

Copenhagen
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2023, GreenMobility consolidated its
markets to focus on the markets with
highest revenue per car to support the
company's goal of group profitability
before expanding to new markets.

Consequently, GreenMobility closed
its Swedish and German markets in
the beginning of 2023 and moved
its fleet from these markets to other
existing markets. On December 12,
2023, GreenMobility announced the
increased focus on its Danish market
due to closure of its main competi-
tor and continued focus on bringing
the group to profitability in 2024. As a
consequence, the company will close
or sell markets that are not profitable.
Therefore, GreenMobility has chosen
to exit its Finnish and Dutch markets
in the beginning of 2024 and limit its
presence in Belgium.

RKETS

Across our markets, we operate cen-
tralized services such as our call center,
marketing, maintenance and other,
in order to ensure the best processes
and cost optimization. Simply put —
we use the same structure and same
procedures in all cities. Naturally, our
customers can use the same app and
service across all our cities, regard-
less of nationality. In the backend, we
have the same platform, the same
app and the same service for all our
cities. Operating a strong platform that
works across all markets is one of our
key strengths — and the basis for our
continued development and growth.




OUR MARKETS
DENMARK

Denmark is the original market for
GreenMobility and following our latest
strategic update from December 2023,
Denmark is also our main operational
focus market going forward. In 2023,
the Danish market accounted for 66%
of GreenMobility's total revenue. In 2024,
thisshare is expected to grow to a larger
share.

The Danish market continues to grow
and in 2023, we saw an increase of 24%
in the Danish customers compared to
2022. Trip characteristics remain over-
all the same, although with a slightly
longer average trips length at almost 1
hour now. In total our trips in Denmark
helped save 1.340 tonnes of CO, emis-
sions to improve our city environments.

In November 2023, our main compet-
itor in Denmark announced that they
would be exiting the market beginning
of 2024. For GreenMobility this supports
the plan of expanding the fleet, which
will be more significant to reach a fleet
in Copenhagen of 1.000 electric vehicles
to support the full market demand.

v

COPENHAGEN

In 2023, GreenMobility continued increasing and renewing
its fleet, for a total of 650 electric cars by the end of the year,
equal to an increase of 18% comipared to 2022.

During the year, we have also increased our fleet of electric
vans, both in fleet size and in physical size by adding larger
sized cargo vans to support further usage. The premium seg-
ment also continued to show growth, and in December we
added 50 new Polestars in the fleet. We expect further growth
in this segment and based on this demand we expect to fur-
ther expand the premium part of the fleet going forward.

While the year started with negative impact on consumer
spending due to, among others, high energy prices, this
improved during the first half of year. The average revenue
per car par month consequently increased from DKK 8.300
in the start of the year to DKK 9100 in the end of the year,
still with a significant larger fleet.
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OUR MARKETS
DENMARK

AARHUS

In Aarhus, we also increased the
fleet with roughly 14% to further
support the city's growth. During
the year, we also expanded the
operational zones, added new sat-
ellite areas and improved reserved
parking for GreenMobility.

Overall, we see a continued devel-
opment in the city with strong

support from local customers, of
which we grew with 39% in 2023.
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On total revenue, Aarhus grew 8%
compared to 2022, with average
revenue per car pr month grow-
ing from DKK 4.800 in the start of
the year to DKK 5500 in the end
of the year. We expect to continue
to grow our business in Aarhus in
2024.
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OUR MARKETS

BELGIUM

In the start of 2023, we increased the
fleet in Belgium to double size, based
on the strong performance in 2022.
While the total revenue grew by 70%,
the average revenue per car stagnated
due to slower uptake of revenue in the
new part of the fleet. Consequently, the
average revenue per car per month has
been at a level of DKK 5.000 during the
year.

To support the development of the
market, we have expanded the oper-
ational zones and added a number of
satellite zones during the year, with
Brussels Airport as the most important
one.
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Antwerp

Brussels Airport
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The year showed a 98% increase in
customers and 40% increase in trips
for more than 145.000 trips in 2023.
Combined, this enabled us to save
more than 452 tonnes of CO, emissions,
also a strong increase compared to the
previous year. Our Belgian customers
continue to take longer trips than our
GreenMobility average, with on aver-
age 160 minutes per trip. This supports
the possibility of travelling convenient
and sustainable between three cities
in Belgium.

While Belgium has showed progress, it
continues to have a longer outlook for
profitability. On 12 March 2024 Green-

Mobility announced the intention to
exit the Belgian Market in 2024
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GUIDANCE 2024: DRIVING
PROFITABILITY AND SUS-
TAINABLE GROWTH

GreenMobility's ambition is to become
the first European electric vehicle
operator to be profitable and thereby
supporting the green transition in
mobility. Our main focus and goal for
2024, is therefore to reach group prof-
itability and to prove that sustainable
shared mobility can be a profitable
business.

The markets we operate in continues
to show growth, but at the same time
external uncertainties remain. In the
beginning of 2023, energy and interest
rates brought challenges and during
the year, the general car market and
specifically of electric carswasimpacted
by significant price reductions.

Consequently, GreenMobility will only
operate in markets that are already
profitable or have a clear outlook to
become profitable within a short time.
We will do this by focusing on our
Danish home market, and continue
to grow fleet size, revenue per car and
areas that we service.

DANCE 2024

At the same time, we continue to focus
on cost optimization and consolidate
our business, including moving from
an asset-heavy model to an asset-light
model on our fleet. These are key ele-
ments to support overall profitability.
For 2024 and beyond, all guidance will
be made on the continuing business,
so excluding all effects from markets
that have been or planned to be closed
or exited.

For 2024, we have the following
expectations for the GreenMobility
group, for the continuing business:

Revenue of DKK 115-125 million,
which corresponds to a growth of
52-66% compared to the Danish
market in 2023 and a growth of
22-32% compared to the total reve-
nue for 2023

Profit before tax of DKK 0-10 million

GreenMobility ended 2023 with a cap-
ital increase of DKK 26,2 million to
support the company in its strategic
pursuit. The board and management
are continuously following the changes
in external factors such as, interest
rates, energy prices, developments in
car prices and other factors, and are
ongoingly assessing if adjustments in
the business are needed or if external
financing facilities can be beneficial. By
taking pre-emptive steps to consolidate
the company’s markets and assessing
additional strengthening of the liquid-
ity, the management and board have
chosen a belt-and-braces approach in
these uncertain times.

While we have consolidated our busi-
ness and exited international markets,
we continue our growth and profita-
bility focus, primarily in Denmark on
the short term. Our international strat-
egy and ambitions will be postponed,
to focus on bringing the company to
profitability in the short term. Once we
have achieved this, we will present an
updated international growth plan. The
company expects to give the first out-
lines on a future strategy update in the
second half of 2024.

PERSPECTIVE ON A
MARKET DEVELOPMENT

In a mature market, such as Copen-
hagen, a shared vehicle must aim to
generate an 20% operational margin.
With a fleet of 1.000 shared cars in
Copenhagen, it will generate an opera-
tional margin of DKK 24 million per year.
Ensuring an ongoing profit margin in
this level, requires continuous focus
on operational optimization and lean
operation, attractive holding cost on
the fleet and support market trends to
increase usage of the fleet.

As urban centers evolve in line with
market trends, we foresee the poten-
tial to optimize operations further and
expand our fleet, driving even greater
profitability. This could bring our fleet in
Copenhagen to 2.000 or more shared
vehicles, which potentially could be
operated even more optimally for a
higher profit.

While we have paused our international
market expansion, we will in due time
re-evaluate this, based on market and
financial developments.

FORWARD LOOKING STATEMENTS

Statements about the future expressed in the annual
report, reflect GreenMobility's current expectations for
future events and financial results. The nature of these
statements is affected by risk, uncertainties and other ele-
ments that are out of GreenMobility’s control. Therefore, the
company’s actual results can differ from the expectations
expressed in the management report.
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YOU
OW THAT

Our cars are used most
often in social settings
such as picking up or
dropping someone off,
moving furniture ...

Customer Survey 2023




STRATEGY

THE TIES BETWEEN OUR
BUSINESS AND SUSTAINABILITY

Cities overburdened by traffic and pollution shall
experience improved quality of life, as our electric
carsharing option leads to a considerable reduction
in congested cities, as well as cleaner air and more
green urban areas .

GreenMobility operates an efficient free float car-
sharing platform in multiple European cities. With
thousands of trips per day, we help reduce traffic
congestion and have a positive climate impact.
GreenMobility is supported by important mega-
trends including urbanization, sustainability, and
sharing economy.

The carscan be accessed through our GreenMobility
App in Copenhagen, Aarhus and Antwerp. With
our concept, we offer an attractive mobility service
that makes transportation easy, convenient, and
budgetfriendly for our users.

1 https://www.mckinsey.com/business-functions/sustainabili-
ty/our-insights/the-futures-of-mobility-how-cities-can-benefit




ENVIRONMENTAL
ASPECTS

By offering an on-demand free-float
carsharing service of entirely electric
vehicles, we impact the environment
favourably on a variety of pressing chal-
lenges that cities are facing today. This
goes for reducing private car owner-
ship as a result of the extra expense
typically applied to personal car own-
ership in urban areas (registration fees,
tolls, insurance, and parking).

For urbanites, who mostly use their
car for their daily commute, accessible
and affordable carsharing constitutes a
desirable alternative to a relative costly
option.

The essential side effect of such opti-
misation of society’'s mobility resources
falls in two;

1. Decreased CO2 emissions in the cities,
as sharing mobility become prevalent,
to enormous benefits for numan health,
biodiversity, and the climate in general,
and

2. Less traffic congestion and there-
fore more space for parking and urban
green areas.

Apart from operating only EV cars, our
predilection for sustainable solutions
seeps into all aspects of our operations
and strategy as we pursue market
dominance of environmentally friendly

APPROACH

mobility. In 2020 we introduced an
environmental policy, that ensures the
alignment across our business regard-
ing procurement, energy, waste, water,
etc. which continuously have our focus.

SOCIAL ASPECTS

As a highly conscientious company, our
social concern targets an impact on
diversity and inclusion in our organ- isa-
tion. Among our current staff, we have
13 nationalities. When we launch opera-
tionsin a new country or city, we prefer
to hire locals, which naturally adds to
the cultural and geographic diverse-
ness of our total staff. Our com- pany
language is English, and our external
communication is primarily in English.
However, our marketing channels that
interact with our customers locally have
adopted the local language of the city.
We continue to introduce initiatives at
the workplace that offer inclusion and
appreciation of a multicultural work-
force, as well as mobilise an even bigger
attention to employee health and safety.

Regarding our Human and Labour
Rights Policy, we did not experience
any breaches concerning this issue
area in 2023 (Breaches in 2022: 0). In
the future, we will continue to focus on
human rights and labour standards to
ensure that any individual related to
GCreenMobility is treated fair, with dig-
nity, and respect. We realise there are
risks related to human and labour rights

that result from our business, e.g., sup-
pliers not complying to our standards
of not employing illegal forms of labour
or working under uncivilised conditions.
We will continue to monitor this topic in
or related to our business in 2024.

To mitigate the risk in the supply chain,
we ensure that new suppliers sign up to
our code of conduct, which also covers
human and labour rights

GOVERNANCE
ASPECTS

We are committed to ensuring a trans-
parent management of GreenMobility
with an open approach to sharing the
structures, responsibilities, and poli-
cies, that we govern by, with the Board
of Directors, investors, customers, and
other stakeholders. Governance docu-
ments remain available on our website.

GreenMobility's business and other
activities are subject to significant
regulation, including stock exchange,
competition, privacy, data use and
security law, and regulations. We work
vigilantly to stay in compliance with our
regulatory obligations. Privacy of users is
a priority, and data is stored, encrypted,
and safeguarded internally through
clearance levels.

The company has a two-tier gov-
ernance structure consisting of the
Board of Directors and the Executive
Management as separate bodies with-
out overlapping members. The board is
comprised of three members elected
by the general meeting, comprising
the Chairman and board members.
The annual general meeting in April
2022 approved the Remuneration
Policy applicable for the board and
management, and the compensation
has been determined in accordance
with the principles set out in this policy.
The Remuneration Policy is available
on our website.

Regarding the Anti-corruption Policy,
we did not experience any breaches
concerning thisissue area during 2023
(Breaches in 2022: 0). To mitigate the
risk, we are always very attentive when
new suppliers are achieved. Thus, we
expect this to reduce the risk and avoid
any potential vulnerabilities or discrep-
ancies. We will continue to monitor this
topic in or related to our business in
2024.
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SUPPLIER'S
CODE OF CONDUCT

Our Code of Conduct stipulates the
terms that all our suppliers must
declare to adhere toin a signed Supplier
Declaration.

In the Code of Conduct, we empha-
size our intention to be as sustainable
as possible throughout the business.
This means working with suppliers who
comply with national,and where appli-
cable, international laws on human and
labour rights, environmental laws and
regulations, and anti-corruption. We
encourage all our suppliers to adopt
the UN Global Compact principles and
to support and actively work with the
UN’'s sustainable development goals. It
is underlined that the inability to meet
the requirements set out in our Code
of Conduct does not necessarily mean
that we will terminate the contract, but
we reserve the right to do so if the sup-
plier refuses to implement the changes
needed to meet our requirements. It is
the supplier's responsibility to ensure
that subcontractors and other relevant
subjects comply with all applicable laws
and our Code of Conduct. Finally, we
reserve the right to request documen-
tation of compliance, if necessary.

STAKEHOLDER
ENCAGEMENT

Whether as entities or individuals, our
stakeholders are expected to be signifi-
cantly affected by our actions, activities,
and services. Conversely, our stake-
holders’ actions are expected to exert
a degree of influence that may affect
our ability to achieve our objectives and
implement our strategies. To further
improve our stakeholder engagement
in the future, we strive to continuously
incorporate and prioritise our main
stakeholders' views systematically. This
is done to ensure that our materiality
assessment goes beyond the compa-
ny's own operation and needs.

Through a materiality assessment
(see page 19) we have identified the
ESC issues that predominantly affect
our business, and more specifically,
the key material issues salient to both
our stakeholders and business strat-
egy. Among the issues relating to the
green transition are car ownership,
reduction of company transportation,
urban mobility patterns, and reducing
the use of non-renewable energy. The
issues related to responsible and eth-
ical business conduct and practices
are employee retention and satisfac-
tion, responsible suppliers, and board
governance.

As a publicly listed company it is of
utmost importance for us and our
stakeholders that investors are able to
access and assess our ESG goals and
collected data to better understand —
and appreciate — how we incorporate
ESG in our activities and how we con-
stitute a reliable impact investment
case.

Our sustainability agenda is coupled
with the selected material issues and
the designated SDCs, in order to sys-
tematically describe how we work with,
and positively impact, each agenda
topic. We also specify how the material
issue is governed through our policies
and who holds responsibility for them
at GreenMobility.




Measuring our business development
and success beyond our financial fig-
ures has always been an inherent part of
GreenMobility.

As we aim at having a 100% sustaina-
ble fleet across Europe our focus is on
powering the fleet with electricity from
renewable sources. In 2023 we planned to
include estimates of the effect of car-shar-
ing and substitution of privately owned
cars in the calculation of avoided emis-
sions. But as we have not yet been able
to calculate it reliably enough, we will in
2024 work further on the calculations as
it remains a goal and as there is undoubt-
edly a greater impact. Furthermore, safe
driving has our full attention where fur-
ther tracking in 2024 of our cars or speed
limitation hopefully results in safe driving.

Measuring employee satisfaction helps
us evaluate and improve our work envi-
ronment and cultural environment,
encourage active engagement, and
attract and retain talent. To compare,
measure progress and initiate new ini-
tiatives, we will continue to conduct an
employee satisfaction survey across all
offices.

INITIATIVES

ESGC initiatives embedded in
our daily operations

Recycling our car spare parts

-We store all spare parts from old
and used cars, and all spare parts can
easily be moved across our cities and
be re-used as it is the same car we use
in all markets. This leads to significant
optimisation of resources. In this way,
we limit scrap and new purchases.

-Cars that are damaged to an extent
that they cannot re-enter the fleet are
disassembled. Parts from the car that
need to be rematerialized into scrap
metal, are recycled.

-Our teams of technicians and mechan-
ics always stand by to repair cars with
minor or major damages. Depending
on the size of the damage, the different
parts are either changed or disassem-
bled for recycling and reuse.

-In sum, all parts of the car are either
reused, recycled, or rematerialized and
almost nothing is left for landfill. The
EV batteries from cars that need to be
completely disassembled are reused in
other cars in the fleet or resold.

A safe and healthy labour force

-We are vigilant in keeping our employ-
ees safe. In relation to our street crew,
we keep track on even minor injuries
they may suffer and react appropriately.
Regarding Labour Management, our
Employee Handbook covers a variety of
relevant employmentissues and is cur-
rently being updated with input from
both management and employees.

Ensuring privacy and data security.
-We leverage cloud providers to give us
high security and every access to data
is logged. Data is stored encrypted at
third pary data centers. Privacy of users
is a priority and access is restricted so
that only required people have access
to customer data.

Cloud sustainability.

-Due to the nature of our business,
we produce and process a lot of data.
Therefore, we identified a need to select
a cloud service which had actively taken
an environmental stance on the energy
consumption related to data centres, as
datacentres consume a lot of energy.
On that basis, we have chosen Google
Cloud, as they disclose transparently,
and they continuously seek to decrease
their Power Usage Effectiveness (PUE)%.

“ The data centre industry uses PUE to measure the efficiency of power consumption. A PUE of 2.0 means that for every watt used for the IT part itself, an additional 1 watt is used to cool and
distribute power to the IT equipment. A PUE closer to 1.0 means that almost all the energy is used for the computing itself.




ASSESSMENT

ATERIALITY

The aim of our materiality assessment has been to identify, assess, and pri-
oritise issues that are material and salient to our stakeholders, and how our
business strategy can help solve these issues. The materiality assessment also
facilitates the process of informing and keeping our stakeholders updated,
specifically investors and regulators about our environmental, social, and
governance impacts, risks, and opportunities. The assessment has resulted
in the identification of a short list of key material issues.

The material issues are based on a mix of research, societal demands, internal
inputs and identified trends in the shared mobility sector specifically,and the
transportation sector in general. A long list was followed by a prioritisation
based on the importance to our stakeholders and our business strategy. The
material issues mainly touch upon already identified areas of opportunity
and impact on our current business model, both across the company and
along our full value chain.

We have systematically prioritised the material issues according to their
importance to both our stakeholders and our business strategy. Alongside
a planned strategy update during 2024, we will also review our materiality
assessment in light of any new key areas.

Importance to Stakeholders
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ON MATERIAL ISSUES AND HOW THEY
RELATE TO UN'S 17 SUSTAINABLE
DEVELOPMENT GOALS

Based on our materiality assessment and an analysis of the United Nations
Sustainable Development Goals, we have identified SDG 11 (Sustainable cities
and communities), SDG 12 (Responsible consumption and production), and
SDG 13 (climate action) as the goals providing us with the best opportunities
to impact the green transition and society the most.

This graph places all the SDCs on a ladder reflecting the level of our impact
and opportunity. SDG 11, 12 and 13 are ranked highest due to our direct
impact on these goals, followed by six SDGs below the dotted line where
our ability to impact is deemed indirect, and then, a step further down the
ladder, four SDGs that hold potential opportunities for us to explore impact
in the future. The four SDGs placed below the graph are deemed outside
our operations and influence entirely.
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SUSTAINABILITY FOCUS

Promote green and flexible
transportation

Permanently change mobility
patterns in urban areas

Public policies
We have coupled the material issues

with our sustainability agenda under two _— =
headlines: Track 1. Adapting to the green v r{. &
transition’ and ‘Track 2. Responsible and '
ethical business conduct and practice’. On
the following pages, we elaborate how we

Board composition

Promoting green charging
Supplier due diligence

work with these two tracks. - - GOVERNANCE
Avoiding carbon emissions
Private car reduction
ENVIRONMENT Safer driving

Track 1. .

Adapting to Ul 2 ibl

the green Respon5| e

transition business
Employee conduct

retention rate

SOCIAL
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Track 1. Adapting to the green transition

Material
issue

Business
strategy

Goal and Indicators/
Impact on the SDGs

Governance,
policies
and references

Progress in 2023 /

visualised goal

Reduction of
transportation

Based on our fundamental
business purpose, we facil-
itate a change in behavior,
to help people move away
from private polluting cars
and into sustainable and
shared solutions. Over time,
we see and increased use of
our service.

SDG 17
Goal 1716 - Indicator 17.16.1
Goal 1717 - Indicator 17171

SDG T
Goal 11.3 - Indicator 11.3.2 1| i

Goal 1.6 - Indicator 11.6.2 E
We contribute to SDG 11
and SDG 17 by enabling the

possibility of alternative
sustainable transportation.

Responsibility lies
with Executive
Management.

Trips [Cenmark)
1000.000

BOCLODO
60000 /_/—

400,000
200000
¥

2008 2020 2001 2022 2023

Urban
mobility
patterns
(change
readiness)

Shared mobility is one of
the key solutions to making
urban transportation viable
in the future.

Traffic density and the
derived health threatening
air pollution require appeal-
ing shared mobility options,
leading to a reduction in
private car ownership and
a higher usage of each car
in urban areas, resulting
in a better traffic flow and
reduced parking load.

We provide affordable,
accessible, and flexible
on-demand carsharing, sup-
ported by a 24-hour service
at hand and designated hot-
spots to optimize parking for
our customers.

SDG 7 ey

Goal 7.2 - Indicator 7.2 .

SDG 8 ke

GCoal 8.4 - Indicator 8.4.1 /\/
4l

SDGT1

Goal 11.3 - Indicator 11.3.2 e

GCoal 1.6 - Indicator 11.6.2

Goal 1l.a - Indicator 11.a.1 Jﬁ

We contribute to SDG 7, SDG 8,
and SDG 11 by

taking part in changing

the current urban

mobility patterns.

Responsibility lies
with Executive
Management.

Reference is
made to descrip-
tion in Annual
report 2022
page ©.

% of respondents who refrained/will refrain from

8%
GO

40%

20 !

2018 0 2020

buying a car because of CreenMobility

(L]
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2023
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Track 1. Adapting to the green transition (continued)

Material
issue

Business
strategy

Goal and Indicators/
Impact on the SDGs

Governance,
policies
and references

Progress in 2023 /
visualised goal

Infrastructure
for

urban
transportation

For GreenMobility, it is essen-
tial for our social license to
operate that we charge our
electric vehicles with renew-
able energy sources, to the
extent possible.

By actively pursuing and
engaging with our charging
providers about extending the
charging grid, we take part in
pushing the electric vehicle
agenda and proving the con-
venience of electric vehicles to
all our customers.

SDG 7
Goal 7.2 - Indicator 7.2.1

SDG T
Goal 1.6 - Indicator 11.6.2

We contribute to SDG 11
by partaking in extending
the demand for a better
charging grid and the
convenience of electric
vehicles.

Responsibility lies
with Executive
Management.

Increase in total fieet size

2008 201 020 2041 A0 F0ZL3

Reducing
non-renewable
energy

With our fleet of electric
vehicles, we strive to reduce
emissions by substituting ICE
vehicles, as well as charging
pased on renewable energy.

SDGT1
GCoal 1.6 - Indicator 11.6.2

We work with SDG 7
and SDG 11 to reduce
the impact of urban

transportation.

2000
Reference is v
made to our W00
Environmental 500
policy. B
Responsibility lies
with Executive
Management. %00

2000
Reference is made g
to our Environ- 000

mental policy and = ...
the description of
Avoided emissions
on page 33 in this
report.

Tennes af avosdod cartan emissons

2013 2020 Finrs J002 Frark]
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Track 1. Adapting to the green transition (continued)

Material
issue

Car
ownership

Business
strategy

Goal and Indicators/
Impact on the SDGs

Governance,
policies
and references

Progress in 2023 /
visualised goal

Safe-keeping
cars

By offering an easy, accessi-
ble, and affordable carsharing
solution, we seek to encourage
urbanities to give up their own
car.

With the introduction of vans,
our fleet facilitates even more
practical choices for urbanites,
reducing the need for owning
a car. We will continuously
adapt our fleet to new and/or
more diverse shared mobility
demand on types of cars.

SDG 12
Goal12.2 - Indicator 12.21
Goal 125 - Indicator 12.5.1

SDG 9
Goal: 9.4 - Indicator 9.4.1

We work with SDG 9 and
SDG 11 by reducing the
incentives to buy your
own car.

=Y

Responsibility lies
with Executive
Management.

Reference is made
to “The benefits of
shared mobility*
on page 12 in this
report.

In general, car vandalism inci-
dences have surged in recent
years in e.g., Denmark. With
our effort to increase aware-
ness on responsible driving,
we strive to prevent our cars
from being used in reckless
manners.

Actions include introduc-
tion of a customer clearing
rating system and follow up
on incidents stemming from
damages madeonthecar. In
the event of reckless driving,
or even repeated incidents,
by a registered user, we may
decide to terminate the user
account.

SDG 3
GCoal 3.6 - Indicator 3.6.1

By increasing awareness
and information, we strive
to reduce car vandalism
incidences and avoid
reckless driving in our
cars.

E008 Mk TE
L WG

e

Responsibility lies
with Executive
Management.

Reference is made
to Green Mobility’s
customer Terms
and Conditions
available on our
Website.

We have increased the track-
ing of our cars using Al and
other tools, to ensure overall
safe driving to benefit the soci-
ety. Our tools include onboard
damage detection hardware as
well as monitoring of behavior
(through e.g. speed) to ensure
proper use.
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Track 2. Responsible business conduct

Material Sustainability . Goals and Indicators / Governance and Progress in 2023 /

. Business strategy . X .

issue Agenda Impact on the SDGs policies visualised goal
Employee Employee We aspire for satisfied and SDG 5 —n Responsibility lies GCreenMobility has con-
retention retention rate healthy employees with a Goal 55 - Indicator 55.2 with our Executive ducted an employee
and high level of integrity and Management satisfaction survey with the

satisfaction

work ethics, as well as being
open and considerate to both
colleagues and society, ensur-
ing equity among all genders.

SDG 8
Goal 8.8 - Indicator 8.8.2

DNIIN W A
IO CROWTE

i

We work with SDG 5 and
SDGC 8 on an on-going
basis to continuously
improve our equality in
the workforce, as well

as the best conditions
fordecent work and
economic growth.

Reference is made
toour:

» Diversity Policy

« Human & Labour
Rights Policy

« Employee
Handbook

result of 86% satisfaction in
2022. For 2023, the survey
was not carried out due to
practical reasons.

Responsible
suppliers

Supplier Due
Diligence

We have a Supplier's Code
of Conduct emphasizing UN
Global Compact’'s 10 princi-
ples, which must be signed
by our main suppliers.

SDG 12

Goal 12.2 - Indicator 12.2.1
Goal 12.5 - Indicator 12.5.1
Goal 12.6 - Indicator 12.6.1

SDG 13
Goal 13.3 - Indicator 13.2.2

By ensuring that our suppliers
have an ethical business con-
duct reflecting our value chain,
we actively work with SDG 12
and SDG 13 and increasing our
requirements to responsible pro-
duction and any related negative
impact.

12 e

Responsibility lies
with Executive
Management

Reference is made
to our:

« Supplier's Code
of Conduct

« Anti-corruption
Policy

We encourage all our suppli-
ers to adopt the UN Global
Compact principles and to
support and actively work
with the UN's sustainable
development goals. To mit-
igate the risk, we are always
very attentive when new
suppliers are achieved.
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Material Sustainability . Goals and Indicators / Governance and poli- Progress in 2023 /
. Business strategy . X .
issue Agenda Impact on the SDGs cies visualised goal
Board Board The board is composed SDG 17 = Responsibility lies with the
governance composition of competent individuals Goal 1714 - Indicator 17.14.1 Board.
with various business back- %
grounds. They oversee the Reference is made to our:
governance of the company’s
compliance with its policies « Remuneration Policy
and continuously improve our  Articles of Associations
internal processes across the o Audit Committee
company. Charter
« Corporate Governance
In view of the size and scope of Statement
the company, we have chosen
a more simplified board, to
enable the best focus on
operation and achieving short
and long-term goals.
Public Improving our SDG T Responsibility lies with We have engaged
Policies society We want to work closely with Goal 1.6 - Indicator 11.6.2 Executive Management. directly with cities on

cities and governments as
well as other public stake-
holders in the markets we
operatein. The objectistofind
the best solution to improve
sustainable mobility and the
infrastructure it requires.

SDG 13
GCoal 133 - Indicator 13.2.2

SDG 17
Goal 1714 - Indicator 17.14.1

AT O

1 DS

&

ideal parking solutions
across cities (to pro-
mote more shared use),
shared mobility sig-
nage (to help users) and
how to promote better
changing habits for all
electric vehicles.
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NOTE METRIC 2023 2022
S I A I E M E N I - ENVIRONMENTAL

GHG Emissions 11

Indirect on premises (scope 2) tonnes CO,_ 11,13 12,46
F O R M A N ‘ E Indirect on fleet (scope 2) tonnes CO,, 561,09 436,61

<] Other Indirect (Scope 3) tonnes CO,, 4474 6.092,82

Avoided emissions 12

From electric vehicle fleet tonnes CO, 2.228,0 2.036,0

Accumulated tonnes CO, 7.873,1 5645,1

Energy consumption 13

Indirect power consumed MWh 338351 33370

SOCIAL

Employees 21

Total number of full-time employees Qty 38 53

Total number of part-time employees Qty 60 84

Nationalities Qty 13 14

Employee well-being 2]

Satisfaction (index 1-100) Index N/A 81

Employee injuries Qty 1 0

Employee turnover - total Percentage 28% 26%

Employee turnover - voluntary Percentage 16% 18%

Gender diversity 22

Overall female/male Ratio 23:77 2476

Management female/male Ratio 0:100 0:100

BoD female/male Ratio 3367 33:67

Salary 2.3

Gender pay gap Percentage -1% -7%

CEO pay ratio Ratio 6.31 4.8

Reports on CEO pay ratio in regulatory filings Yes Yes

Customer satisfaction 5 o

Customer satisfaction rating 24 Percentage 85% 86%

GOVERNANCE

Board composition 3]

Total board members Qty 3 6

Independent/non-independent board members Ratio 100:0 100:0

Average age 49 51

Nationality 33

Danish/non-Danish Ratio 100:0 83:17

Board meetings 3]

Board meetings Qty 5 8

Board attendance Percentage 100% 93%

Data security 34 Percentage 0% 0%

Total data security breaches

* ESG figures reported are based on group level including discontinued markets. 27




rt is compiled to ensure a
egree of transparency between
enMobility and our stakeholders on
he issues related to the Environment,
Social impact,and corporate Governance.
The year 2020 was our first year of dis-
closing an ESG Performance Review and
our focus is to systematically evaluate
and measure our impact and provide
a clear picture of the company and the
journey we are on. The goal isto increase
the understanding of GreenMobility's
positive and negative impact, as well as
our current and potential impact. The
report is based on internal data retrieved
from our own databases, as well as data
retrieved from our vehicle software pro-
vider. The Scope 2 emissions are aligned
with the methodology recommended
by GHG Protocol Scope 2 Guidance® and
electricity grid data is retrieved from the
European Environment Agency’s data-
base”. The Scope 3 emissions are aligned
with the methodology recommmended by
GHG Protocol Scope 3 Guidance.

ESG data collection and quality

Since we reported first time in 2020, we
now have at least 4 years performance
available for all KPIs. We are presenting
the current years result and last years
result for comparison.

The numbers submitted in 2020 are sub-
ject to correction compared to last year's
report due to incorrect data.

5 https://ghgprotocol.org/scope_2_guidance
7 https:/;Aww.eea.europa.eu

1. Environmental Performance

It'is important to measure and manage
our environmental performance to
reduce current risks and mitigate future
risks stemmming from our business. The
following section describe what KPI's we
have chosen to measure this year, as we
believe that by increasing the awareness
of our own footprint, we can effectively
plan and set a strategy for reduction
action. Some of the risks we have identi-
fied to potentially have a negative impact
isrelated to our energy consumption. Qur
main source of energy consumption is
charging our fleet of electric vehicles.
To reduce the impact, we have imple-
mented an environmental policy stating
this fact.

GHG emissions
(Scope 2, location-based emissions)

Tonnes CO2 2023 2022

Office JIRKS 12,46
Cars 561,09 436,61
Total 572,22 44907

1.1 Greenhouse gas emissions

The purpose of the KPI is to measure
our direct and indirect greenhouse gas
(CHG) emissions. 2020 serves as our
baseline year and onwards progress will
be measured in accordance with the
GHG Protocols Scope 2 Guidances. GHG
emissions, whether indirectly or directly
consumed by the company, are signif-
icant determinants of climate change
and is therefore a critical KPI for us to
measure. Furthermore, by measuring
our carbon emissions, we may under-
stand where we can make a significant
change and decrease any potential neg-
ative impacts identified in the process.

Accounting policy

Scope 1

As a service company, it is evaluated
that the CO2e emitted from primary
sources of production remains below
our minimum threshold. The source of
production considered is the fugitive
emissions from air condition systems and
domestic refrigerators.

Scope 2

Our indirect consumption of COz2e emis-
sions stem from the consumption of
electricity in our offices and from the
electricity that our electric vehicle fleet
consume.

Location-based emissions reflect the
average emissions intensity of a country's

& https://ghgprotocol.org/scope_2_guidance
2 https:/ww.eea.europa.eu

ES ON THE ESG STATEMENT

grid on which the energy consumption
occurs. The grid-average emissions factor
data is the most recent published by EEA
for each country that we operate in®.

Four of our sites Sweden, Finland,
Germany and the Netherlands are not
included in the calculation for heating in
the offices as this is part of the rent.

Scope 3

In addition to our Scope 2 we commit-
ted us to start reporting on Scope 3 emis
sions in 2022. Over the coming years we
will continue to add relevant Scope 3 cat-
egories to our reporting and con tinuously
strengthen our measurement data collec-
tion and development of methodology.
Scope 3 emissions are a consequence of
the activities of the company but occur
from sources not owned or controlled by
the company.

The categories of our Scope 3 are the
upstream manufacturing of the number
of new Zoe's we bought in 2022. The
production includes the extraction of
raw materials and their processing, the
manufacturing of parts and the assembly
of the vehicle. Production also includes
logistics from the supplier to the end cus-
tomer. The downstream Scope 3 are the
transportation of the fleet from one of our
locations to another and business trav-
els followed the distance-based method
described in the GHG Protocol and out-
sourced distribution.




GHG emissions

(Scope 3)
Tonnes COze 2023 2022
Upstream 0 602640
Downstream 4474 66,42
Total 4474 6.092,82

Avoided carbon emissions

Tonnes 2023 2022
From
electric 2228 2036
vehicles

1.2 Avoided emissions

Measuring avoided emissions illustrates the
benefits of an electric vehicle fleet com-
pared to an ICE vehicle fleet. The progress is
measured in tonnes of CO2emissions saved
from the combustion of ICE vehicles, as
electric vehicles' combustion is estimated
to not emit any carbon emissions. The cal-
culations of avoided emissions are based on
how many kilometres our fleet has driven
during the year and the emission factor
applied. The emission factor is based on the
average COz emissions emitted from new
passenger (diesel and gas) car exhaustion
in 2018°. It is important to address what
impact we have on the urban areas directly.
As a methodology behind a total quantifi-
cation of the positive impact of a shared
mobility concept on society and especially
urban areas is absent, this is the most accu-
rate measurement we have access to.

Accounting policy

The measuring of carbon emissions
avoided by having only electric vehi-
cles in the fleet, is based on comparing
the combustion of an ICE vehicle with
that of an electric vehicle. This is in line
with the reporting method used in the
previous years. Only the combustion
is compared, meaning that the total
amount of avoided emissions is not fully
displayed. Including these would have
a positive impact on the numbers, as
shared mobility is estimated to have a
significant impact on private car owner-
ship and urban air pollution.

“eenMop

10 https:/Mww.eea.europa.eu/publications/co2-emissions-from-cars-and-vans-2018
11 https:/Aww.mckinsey.com/business-functions/sustainability/our-insights/the-futures-of-mobility-how-cities-can-benefit

Energy consumption

MWh 2023 2022
Total

indirect 3.384 3.337
power

1.3 Energy Consumption

Measuring the energy consumption of
the company allows us to identify and
manage where we can optimise and
reduce our energy consumption. This is
an important KPI for us, as energy avail-
ability and resilience directly will impact
the company's ability to operate in the
future.

Accounting policy

The energy consumption is the total
power indirectly consumed by the com-
pany, as the energy consumed is bought
from our external energy suppliers. Our
main energy source is electricity and
since our energy suppliers have not been
able to provide us with accurate data, the
amount of renewable energy compared
to non-renewable energy, we did not
want to disclose an inaccurate number.




2. Social Performance

It is key for us to remain vigilant regard-
ing significant risks related to our work
environment and the well-being of our
employees. Risks concerning employees
could be illness, work-related stress, or
lack of motivation. Preventive measures
are performed in the respective depart-
ments in the close relation between
manager and employees. On a general
level, risks posed to our workplace and
environment are put into words in our
Employee Handbook, ensuring aware-
ness and support on topics of basic
importance to employees. Further, our
policies on Human and Labour Rights,
and Diversity address risks and prescribed
action. In this section, we describe the
KPIs we employ to measure our social
performance.

2.1 Employee overview

and well-being

The GreenMobility team form the basis of
the company’s operations and success.
An accurate overview of staff numbers
and distribution is essential to measure
our performance. Measuring employee
satisfaction helps us evaluate and
improve our work environment and
cultural environment, encourage active
engagement, and attract and retain
talent. To compare, measure progress
and initiate new initiatives, we conduct
an employee satisfaction survey across
all offices.

Accounting policy

Afull-time equivalent (FTE), or part-time
equivalent (PTE), are units to measure
employed personnelin a way that makes
them comparable across time within

their respective category. The number
of employees accounted for is the total
number of employees registered at the
end of December 2022.

The employee turnover rate is based on
FTEs that left the company during 2022
relative to the total number of FTE in the
same period.

Employee overview

FTEs 2023 2022
Denmark 22 33
Sweden 0 1
Belgium M n
Finland 2 3
Germany 0 1
The Netherlands 3 4
Total 38 53
PTEs 2023 2022
Denmark 57 60
Sweden 0 12
Belgium 0 2
Finland 3

Germany o)

The Netherlands 0

Total 60 84

2.2. Gender Diversity

Gender diversity is important for us to
create and maintain an equal and equi-
table workplace. With both genders in
our teams, we benefit from multiple

viewpoints, approaches, and experiences,
which contribute to making our com-
pany more innovative and productive, as
well as enhance employee satisfaction.
We firmly believe that diversity is good
for business. As our business continues
to expand, we expect that the number
of female employees in the organization
will grow, as it is a focus point for us and
one of the implementation measures
is ensuring that female candidates are
always considered in the final stage of the
hiring process for senior management
positions. Our Diversity Policy is available
here.

Accounting policy

The total number of employees are sep-
arated by their position and personal
specification of their gender. Mid/entry
level positions include positions below
manager positions. Senior management
positions include employees in manager
positions or in executive management.
The numbers represent totals at the end
of December each year. One of the rea-
sons for the evident gender difference
is the nature of the company and the
work that our street crew performs. The
street crew is predominantly made up by
men. Within our office teams, the gender
diversity is more balanced.

2.3. Salary

Itis our goal to have gender pay equality.
Thus, a gender pay gap is an important
KPI for us, especially since Denmark is
known to have a higher gender pay gap
compared to its neighbouring countries.”

Accounting policy

To account for our gender pay gap, we
first calculate the median monthly salary
for all FTEs hired before December.These
figures can be derived from our internal
salary system. The figures do not include
pension contributions. The gender pay
gap median percentage difference is
calculated based on the median male
salary and median female salary. The CEO
pay ratio is based on the CEO's monthly
salary excluding bonus and the median
paid fixed-monthly-salary employee. The
company report on CEO pay ratio metric
can be found on our website.

2.4 Customer

Satisfaction Rating

Every year, we conduct a Customer
Satisfaction Survey. The percentage
disclosed are the customers who are
either “Satisfied” or “Very Satisfied” with
GreenMobility. The rating isan important
KPI for us to measure, as it is a clear indi-
cator of our customers’ experiences and
opinions about our product and the ser-
vice we provide. We are constantly on the
lookout for ways to improve our custom-
ers' satisfaction and have included daily/
hourly packages extending the usability
of the car,aswell asintroducing an incen-
tive to report the state of the car through
a cleaning rating system.

Accounting policy
The customer satisfaction rating is based

on 2.393 respondents from our customer
survey carried out in all countries in 2023.

12 https://www.nordicstatistics.org/the-gender-pay-gap-ex-
isting-but-decreasing/
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3. Governance Performance

3.1 Board composition

and attendance

The Board has adopted a target of
40-60% female representation in the
Board. Currently the board consist of
only three members (one female and
two male) and thereby 33% is realized,
which is considered acceptable given
the size of the board.

The KPI exists to ensure that the board
is composed of competent and diverse
individuals who can ensure that the
business is overseen properly, move for-
ward on a continuous basis,and comply
with internal policies. Furthermore, the
KPI also illustrates our ability to attract
the right candidates and deliver the
high degree of variation of competen-
cies that a young company require.
The board is used actively as sparring
partners, both at board meetings and
outside the meetings. Individual board
members sit on different committees
where their skills are especially needed.

The board meets on a regular and
pre-arranged schedule, according to
the yearly process in GreenMobility.
Additional ad hoc meetings can be
called for as a natural consequence of
our growth plans and close cooperation
with the board.

During 2023, the board held a total of
5 meetings, with a total attendance of
100%.

Accounting policy

The numbersin this table are accounted
for by the same minutes-taker at every
board meeting in 2023. This individual
oversees collecting data and ensures
that the data is consistent.

3.2. Management body composition
and the underrepresented gender
Composition of the management body:

Female Male Total
Board of
Directors ! 2 3
Executive 0 5 5
Management
Management 0 5 5
Total 1 9 10

As part of its ongoing recruiting and
planning, the company’s goal for the
underrepresented gender in the Board
of Directors is described in ESG note 3.1.
For the Executive Management, the goal
on short term is 0%, as the Executive
Management has been reduced to
one person as of January 2024. For the
second management level, the goal is
to have 20-40% representation to be
achieved within the next two years. This
will however depend on actual recruit-
ing needs and the continued size of this
group. For more information on our
diversity policy, see ESG note 2.2.

3.3. Nationality
The Board currently consists of three
Danish nationals.

3.4. Cyber security and data systems
We take data ethics very seriously and
this is how we comply with the Danish
Company Act, section 99d. Our Data
Ethics Policy is available here.

GreenMobility is driven by technology
as a key driver in the sharing economy.
Thus, it is an essential KPI for us to meas-
ure on, as the company’s platform has
multiple interfaces, including an app,
which the customers use for all inter-
action with our fleet of electric shared
vehicles. On the backend side, all sys-
tems are cloud-based, which means
we do not store data locally and which
significantly reduce risk of security
breaches. All payment data between
GreenMobility and the customer is han-
dled in an encrypted form, unavailable
for our employees, thereby protecting
our customers' credit card information.

Across all systems, a two-factor sign-in
security has been implemented on all
internal systems. The fleet of electric
vehicles are continuously tracked for
security purposes and cannot be acti-
vated without our app and a verified
customer profile, as activation of the
vehicle requires authentication from
GreenMobility’s system.




UN GLOBAL COMPACT PRINCIPLES

We support the UN Global Compact and this report is our
Communication on Progress in implementing its ten princi-
ples. Here is where to find information on our approach and
actions in relation to each principle.

Human Rights

Principle 1: Businesses should support and respect the protection of internationally
proclaimed human rights

Principle 2: Make sure that they are not complicit in
human rights abuses

Labour

Principle 3: Businesses should uphold the freedom of association and the effective
recognition of the right to collective bargaining

Principle 4: The elimination of all forms of forced and compulsory labour

ORI ACAT IO

O FROGAESS Thie o fur Communication on Progress
gL Copy m irgdementing he Ten Prissiples of the
A T United Maticens Global Compact and

E : spporting broade =E

Human and Labour Rights Policy, cf. page 18, 26
greenmobility.com/investors/governance

Human and Labour Rights Policy, cf. page 18, 26
greenmobility.com/investors/governance

Human and Labour Rights Policy, cf. page 18, 26
greenmobility.com/investors/governance

Human and Labour Rights Policy, cf. page 18, 26
greenmobility.com/investors/governance

. Link to our web: www.

..Link to our web: www.

.. Link to our web: www.

. Link to our web: www.

Principle 5: The effective abolition of child labour

Human and Labour Rights Policy, cf. page 18, 26
greenmobility.com/investors/governance

..Link to our web: www.

Principle 6: The elimination of discrimination in respect of employment and occu-
pation

Environment

Principle 7: Businesses should support a precautionary approach to environmental
challenges

Human and Labour Rights Policy, cf. page 18, 26
greenmobility.com/investors/governance

Business Model and Strategy, Adapting to the G

..Link to our web: www.

reen transition, cf. page

1,18, 24, 28. Link to our web: www.greenmobility.com/investors/gover-

nance

Principle 8: Undertake initiatives to promote greater environmental responsibility

Business Model and Strategy, Adapting to the G

reen transition, cf. page

16, 22, 23. Link to our web: www.greenmobility.com/investors/gover-

nance

Principle 9: Encourage the development and diffusion of environmentally friendly
technologies

Anti Curruption

Business Model and Strategy, Adapting to the G
23,29. Link to our web: www.greenmobility.com

reen transition, cf. page
/investors/governance

Principle 10: Businesses should work against corruption in all its forms, including
extortion and bribery

Anti-corruption policy and initiatives, cf. page 18
www.greenmobility.com/investors/governance

,26. Link to our web:
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REHOLDER
ORMATION

ith GreenMobility’'s focus on creating

SHARE PRICE

The direct issue was completed in accord-

sustainability through change of mobility,
we continue to see high investor interest.
Cities and politics across European coun-
tries also continue to support a transition
in the cities's mobility infrastructure,
where the focus is on shared and sus-
tainable solutions.

During 2023, GreenMobility's investor
base remained at the same level, but with
a significant increase in trading volume
and revenue.

The company remainsagrowth company,
however with a clear goal of reaching
group profitability as the first electric
carsharing company. GreenMobility will
continue to grow it's business across

ance with article 3.2 in GreenMobility's
articles of association pursuant to which
the Board of Directors is authorized
to increase the share capital without
pre-emptive rights for GreenMobility’s
existing shareholders. In the direct issue,
GreenMobility issued 889.129 new shares
(with a nominal value of DKK 355.651,60)
for a total of 5.338.163 shares (with a nom-
inal value of DKK 2.135.265) issued.

Until 24 April 2024, the Board of Directors
isauthorized, without pre-emptive rights
for the company's existing shareholders,
to increase the company's share capi-
tal by up to a nominal amount of DKK
1.331146. The increase must at least be
made at market price.

SHAREHOLDER COMPOSITION
(as of 31 December 2023)

markets, but will at all times adapt its Other A/Sgrgejdfmes
business to current financial climate. GreenMobility had a market value of DKK shareholders, ]L;‘g%s ank,

192,7 million at the end of 2023 (end of 202%

2022: DKK197 million). The average daily Board &

SHARE CAPITAL

As of December 31,2023, GreenMobility's trading was DKK 148,452 (2022: DKK managemoe,;"t/;

share capital had a nominal value of DKK 113,134).

2135.265,divided into 5.338.163 shares with Strategic

a nominal value of DKK 0,40 each. Each OWNERSHIP Lrger Investments A/S,

share carries one vote, thereby the shares
are equal to 5338163 votes, all with the
same rights. GreenMobility A/S's shares
are listed on NASDAQ Copenhagen
under the symbol “CREENM" and the
ISIN is DKO060817898.

17,5 %
shareholders ’

(>10.000 shares),
17,4 %

As of December 31, 2023, GreenMobility
had 4.722 registered shareholders. The
following shareholders state that they
own 5% or more of the company’s shares/
voting rights, at the end of 2022.

- A/S Arbejdernes Landsbank: 17,9 %

- Strategic Investments A/S:17,5%
HICO Group ApS: 10,1 %
Kapitalforeningen MP Invest: 9,9 %
Kapitalforeningen Banklnvest: 6,2 %

Kapitalforeningen
Banklnvest,
62%

HICO Group ApS,
10,1%

In December 2023, GreenMobility com-
pleted a direct issue without pre-emptive
subscription rights for GreenMobility’'s
existing shareholders, securing gross
proceeds of DKK 26,2 million.

Kapitalforeningen
MP Invest,
99 %



DIVIDEND POLICY
GreenMobility’s policy is that share-
holders should receive a return on their
investment in the form of a share price
increase based on the group’s growth.
Because of the group's expected need
for capital for growth into new cities and
operating existing cities, no dividend is
expected to be paid on shortterm.On a
longer term and as the company gen-
erates profits, the company expects to
be able to provide shareholders direct
returns in the form of dividends and/or
share buybacks in addition to a return
on the share price.

CHANGE OF CONTROL

GreenMobility has a part of some of its
financing agreements related to its fleet
change of control clauses that can be
subject to exercise in the case the com-
pany delists from Nasdaqg Copenhagen.

ANNUAL

SHAREHOLDER MEETING
GreenMobility A/S will hold its annual
shareholder meeting on April 23, 2024.
Details on exact timing and location will
be announced latest on April 1st via the
company's investor website
www.greenm.dk

WARRANT PROGRAM

The Board has established three war-
rant programs, the first in 2019, the
second in 2020 and the third in 2023,
pursuant to the authorization from
the General Meetings. The warrant
programs have been established with
the purpose of ensuring incentive for
retaining and motivating management
and employees.

At the end of 2023, a total of 225.678
warrants were outstanding for exercise
and additional 150.000 warrants can be
granted in accordance with the authori-
zation to grant warrantsin section 4.1in
the Company's Articles of Association.

The warrant program is described in
more detail in note 8 in the consoli-
dated financial statements.
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reenMobility A/S has prepared the
statutory statement on corporate gov-
ernance, cf. section 107(a) and 107(b) of
the Danish Financial Statements Act,
which can be read or downloaded at
www.greenmobility.com/governance.
The statement contains a review of the
company's work with the recommenda-
tions for good corporate governance, of
which GreenMobility follow the major-
ity but deviates on recommendation
11.3 as the company publishes trading
statement in Q1 & Q3,1.4.2 on tax policy,
2.21 by not having a vice-chairman,
4.1.2 regarding vesting time and 4.1.6
on clawback.

REMUNERATION
POLICY

GreenMobility’'s remuneration policy
has been prepared in accordance
with the principles in sections 139 and
139(a) of the Danish Companies Act,
and the policy sets out the frame-
work for remuneration to members of
the Board of Directors and Executive
Management. The overall objective of
the Remuneration Policy is to attract,
motivate and retain qualified members
to the Board of Directors and Executive
management, as GreenMobility's future
development and success depends on
management performance.

The Remuneration Policy will be
reviewed by the Board of Directors at
least once a year, and updates to the
policy will be proposed to the general
meeting, if deemed relevant. The policy

PORATE
ERNANCE

was approved by the annual general
meeting on April 21, 2022, and can be
read or downloaded at

www.greenmobility.com/governance.

REMUNERATION
REPORT 2023

At the annual general meeting in
2024, our Remuneration Report will
be presented for approval for the first
time. The report can be read or down-
loaded at www.greenmobility.com/
governance.

GENDER-BASED AND

DIVERSITY COMPOSITION
The board of directors of GreenMobility
has reviewed the current diversity,
including gender diversity and prepared
a review of the gender-based compo-
sition of the Executive Management
and Board of Directors, cf. the Danish
Financial Statements Act Section
99(b). It is the board's assessment,
that GreenMobility has an appropriate
representation of both genders, when
taking the industry into account.

Diversity across all layers of the organ-
ization is vital for GreenMobility's
continued growth. This includes
gender, age and nationality, not least
in light of the company’s international
operation. GreenMobility is particularly
aware of the importance of promoting
diversity at management level and on
the board, and has adopted

a Diversity Policy, which can be read or
downloaded at www.greenmobility.
com/governance.

The diversity policy details the impor-
tance of promoting diversity at all
management levels. Further it details
the initiatives to ensure this, including
recruiting based on merits and expe-
rience exclusively and the ban from
basing recruitment, promotion or dis-
missal on race, gender, religion, sexual
orientation or similar.

The diversity in GreenMobility
at the end of 2023

Gender Male
Board of Directors 67%
Executive 100%
Management

Management 100%
All FTEs 77%
Nationalities 13

Itisthe board's goal to continuously pri-
oritize adeqguate representation of both
gendersinthe company's management
levels. This will take place as vacancies
arise. However, ensuring the right and
best competences for the company will
continue to be a priority.




The responsibility for ESG and
Sustainability lies with Executive
Management, and the day-to-day
activities are coordinated by the ESG
and Investor Relations department.
Sustainability activities are governed by
corporate policies. All our policies are
available on our website

www.greenmobility.com/governance.

As part of Executive Management, the
Head of ESC ensures alignment across
the organisation and is also responsi-
ble for implementing the strategy and
achieving the goals across the organ-
isation. However, all managers and
departments play an important role in
reaching and supporting these targets.

GOVERNANCE

Annual General Meeting

Board of Directors

Audit
Committee

Executive
Management

Organization

CreenMobility has prepared the stat-
utory report on corporate governance,
cf. section 107b of the Danish Financial
Statements Act, which is available at
www.greenmobility.com/governance.
The report contains a review of the
company’'s work with the recommen-
dations for good corporate governance.
The Board of Directors is of the opinion
that GreenMobility follows the recom-
mendations to the extent that they are
relevant to the company.
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Rights Policy Policy
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To reduce the negative
impact on the environ-
ment, the old cars that are
replaced are sold and recy-
cled elsewhere in the world
so more people can benefit
from driving sustainably.



ERATIONAL RISKS
GCreenMobility's fleet is entirely elec-
tric and therefore exposed to changes
in energy cost (specifically the price of
KwH in the respective markets) related
to charging across its operational cities.
GreenMobility is as everyone else exposed
to market fluctuations which became
a reality in the second half of 2022 and
continued into 2023, where charging cost
doubled in some markets. To balance this
extra cost, GreenMobility introduced a
temporary energy fee in Q4-2022, which
was removed in Q2-2023 as market prices
had returned to a normal level across
markets.

CreenMobility's fleet is financed by leas-
ing agreements and/or asset financing
agreements on reasonable commercial
terms, where changes in interest rates
will impact the financing conditions
and thus GreenMobility's cost levels on a
monthly basis. During 2023, interest rates
continued to grow significantly which
impacted GreenMobility's business.
Interest rates are still subject to uncer-
tainty and may impact GreenMobility's
business negatively.

Changes in prices of electric cars,
whether new or used ones, may
impact GreenMobility negatively. As
GreenMobility re-markets the majority
of its fleet by itself, any drop in market
prices on used electric cars may have a
negative impact on GreenMobility's fleet
value. An outbreak of disease or similar
public health threat, such as the COVID-19

FACTORS

pandemic, may impact GreenMobility
negatively as a result of less overall mobil-
ity among GreenMobility users due to
quarantine measures or strict work-from-
home policies along with a decreased or
entirely dissipated travel demand from
airports, educational institutions, as well
as decreased social and cultural activities
in society. Users may perceive the use of
GreenMobility’s cars as being unsafe due
to several different users touching the
interior and exterior of the car.

Civen the changes in society as a con-
sequence of increased living cost, a
change in consumer behaviour where
customers change their mobility prefer-
ences as a conseguence, may also impact
GreenMobility's business negatively.

As a data-driven platform GreenMobility
faces a general cyber security risk where a
hacker attack on the company's backend
could potentially interrupt or damage the
operational functions with immediate
consequences for the customer relations,
revenue etc. This threat is addressed by a
vigilant oversight on our part.

Serious traffic accidents involving the
company's vehicles can add additional
coststothe company,aswellasimpacting
fleet availability and brand reputation. In
Denmark, additional cost can be caused
by confiscation of vehicles due to reck-
less driving. GreenMobility continues to
practice a policy of blocking certain cus-
tomers that are deemed reckless drivers
or in other ways not suitable to drive the

company's cars and will pursue compen-
sation from any customer violating laws
or GreenMobility's terms & conditions. We
are not threatened in a substantial way by
customers' loss of ability or unwillingness
to pay. Prepaid minute packages contrib-
ute to secure timely payment and protect
the company from losses.

STRATEGIC RISKS

CreenMobility is dependent of a con-
tinued positive trend and response in
the market of car sharing. While Europe
constitutes one of the world's largest mar-
kets for free floating car sharing with an
expected yearly growth rate of +25%, the
trend might stagnate or even decline in
current or prospective future host cities.
However, we do not foresee a departure
in the green agenda’s foothold in con-
sumers demand and we are prepared
to accommodate surges in new forms
of transportation, like autonomous cars.

The continued sourcing of new electric
vehicles may by impacted by external
factors to manufacturers production
and ultimately impacting GreenMobility's
fleet needs, or cause delays in launch due
to delays in manufacture production.

The market of free-floating car sharing
services is highly competitive and char-
acterized by rapid changes in technology,
shifting user needs and frequent intro-
duction of new services and offerings.
Generally, we believe that that presence
of competitors in the market is positive

as it increases the combined availabil-
ity of cars, which is important to users.
GreenMobility looks to anticipate or react
to changes in the competitive environ-
ment or market terms and compete
successfully to attain a leading car shar-
ing provider position.

Across Europe, regulation and infra-
structure conditions favoring EV's have
enticed drivers to choose EVs over com-
bustion-engine vehicles. As EVs become
more common, regulatory benefits and
subsidies may be phased out, as is already
the case in Denmark which may cause
GreenMobility to incur higher costs. Still,
we do not expect legislation to lean back
in favor of fossil fuel cars.

As our business grows in the existing
markets, a challenge can be to ensure
adequate financing of the fleet and
operation respectively. This may as well
be impacted by price fluctuations on car
prices and interest rates.
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CUTIVE
NAGEMENT

Kasper Gjedsted
Group CEO

Shares: 8.399
Warrants: 40.000
Gender: Male
Joined: 2023

Managing director of
Swiss Holding ApS




RD OF
ECTORS

Tue @stergaard

Chairman
Audit Committee Member

Born: 1971

Joined: 2020

End of term: 2024
Gender: Male
Independent: Yes
Shares: 17.744
Warrants: 6.352

Director and owner of
HC Andersen Capital Holding ApS

CEO of
HC Andersen Capital 2 ApS

Chairman of the board of
Solitwork A/S

Board member of
HC Andersen Capital 2 ApS

Mie Levi Fenger

Board Member
Audit Committee Chairwoman

Born: 1987
Joined: 2018

End of term: 2024
Gender: Female
Independent: Yes
Shares: 250
Warrants: 6.725

Chief Growth Officer at
Valified

Claus Juhl

Board Member

Born: 1965
Joined: 2019

End of term: 2024
GCender: Male
Independent: Yes
Shares: 5386
Warrants: 6.725

Founder and CEO of
FORSKEL ApS

Director of
Danstrup Vin Aps
4Skel

Chairman of the board of
Copenhagen-Malmg Port A/B
Fors A/S

Fors Holding A/S

Board member of
Zeuthen Storm A/S
Nordea Invest
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Company

GreenMobility A/S
Landgreven 3, 4.
1301 Copenhagen

Business Registration No: 35521585
Registered in: Copenhagen, Denmark

Date of establishment: 24.10.2013
Financial year: 01.01.2023 to 3112.2023

Board of Directors

Tue @stergaard, Chairman
Mie Levi Fenger
Claus Schgnemann Juhl

Executive Board

Kasper Gjedsted

Company auditors

Deloitte Statsautoriseret Revisionspartnerselskab

43



The Board of Directors and the Executive
Management have today considered
and approved the Annual Report of
GreenMobility A/S for 1 January - 31
December 2023.

The annual reportis prepared in accord-
ance with International Financial
Reporting Standards as adopted by the
EU and Danish disclosure requirements
for listed companies.

In our opinion, the Consolidated
Financial Statements and the Parent
Company Financial Statements give
a true and fair view of the financial
position of the Group and the Parent
Company as of 31 December 2023 as
well as of the 